
 

 

2021 Campus Race to Zero Waste Case Study Competition 
 

Miami University 

1. Contact info (name, department, school, email, phone) 
Adam Sizemore, Physical Facilities Department, Miami University, sizemod3@miamioh.edu, 513-529-3813 
 
2. Focus of Case study 
Raise awareness of zero waste, food waste, and recycling virtually on social media during the pandemic.  

 
3. Detailed description of campaign or effort:  
Due to the pandemic, many students, faculty, and staff were working and studying remotely during the Spring 
2021 semester.  Thus, we decided to not track waste and enter into the competition.  However, the Director of 
Sustainability and EcoRep student-members decided to create an online promotional campaign on Instagram 
focused on zero waste, food waste, and recycling. We devoted three weeks to zero waste and food waste and 
two weeks for recycling (total of eight weeks).  Each week had a promotional/educational post about the topic, 
a scavenger hunt, and quiz.  No prizes were awarded.       
 
4. Planning steps & timeline to implement:  
2-3 meetings with the EcoRep student-members to develop the strategy, content, scavenger hunt topics, and 
quiz questions.  EcoRep members created the social media images on Canva outside of the meetings.  
 
5. Resources and stakeholders involved 

Student Volunteers  
 

6. Describe the Results of this campaign component 
a. General results: We do not have concrete results to share, as this was an educational campaign.  

However, we continued to receive likes, story views, and photo submissions throughout the 
campaign. 

b. Specific measurable impact figures, if applicable NA 
 

7. What would you do differently in the future?  
-Combine the campaign with competing in the competition. 
 

8. What advice would you give to another college that wanted to do a similar effort? 
-We received more engagement from stories than posts.   



 

 
9. Photos and Graphics  

These images are from Week 1.  
 



 



 



 



 



 



 

 


